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1. FREE CURRICULUM
The aim of creating a free curriculum is to offer young people (the target groups of the project) a modern and attractive education programs through which they will acquire the necessary competencies for self-employment, access to the world of work and lifelong learning.
The free curricula were designed on the basis of a survey conducted in a target group consisting of participants from the Arboretum Opeka High School in Marčan, the Ivanec High School and the Mechanical and Traffic School in Varaždin aged 15-19. Participants filled out a pre-prepared questionnaire that was supposed to provide information on what young people actually think they lack in order to be entrepreneurs themselves.

5 free curricula were developed through the project:
1) BUSINESS COMMUNICATION AND HUMAN RESOURCES
2) BUSINESS ETHICS AND SUSTAINABILITY
3) FINANCIAL LITERACY AND BUDGETING
4) ENTREPRENEURIAL SKILLS, CREATIVITY AND INITIATIVE
5) BUSINESS MANAGEMENT AND BUSINESS PROMOTION

1.1 . FREE CURRICULUM COMPONENTS
Free curricula have the following components (Appendix No. 1):
· the name of the free curriculum
· keywords
· level / volume
· learning outcomes
· content
· working methods
· methodological notes.

Name of the free curriculum - it is necessary to clearly state the name of the free curriculum from which it should be visible which learning outcomes will be achieved.
Keywords - provide additional information about the content that will be covered in the free curriculum.
Level / volume - the number of hours during which the contents listed in the free curriculum will be covered.
Learning outcomes – state the learning outcomes that the participants will acquire by studying the content of each free curriculum. Care should be taken that the learning outcomes are expressed by active verbs in the infinitive.
Content - clearly and understandably state the topics that will be covered in each free curriculum.
Methods of work – state the suggestions of various non-formal learning methods that should encourage teachers to design work activities that would be diverse, motivating and stimulating for students because it directly affects the success of the free curriculum and learning outcomes.
Methodological notes - recommendations for the use of various non-formal learning and teaching methods in order for teachers to select appropriate activities for students.

1.2. INFORMAL TEACHING METHODS 
Active learning is the basis of the modern learning and teaching. There are big differences and many advantages of active learning compared to traditional learning and teaching:
· student motivation
· teacher readiness and motivation
· established mutual trust between students and teachers
· creating a positive learning atmosphere
· quality materials / sources of knowledge
· relevance of the topic we are dealing with.
Implementing active learning and teaching is inconceivable without active and modern methods of work, which support the active role of students and different ways of learning and teaching according to the age and prior knowledge of students.
In order to conduct the trainings better, in addition to free curricula, informal teaching methods, which have been shown to be applicable to the target group of participants, have been described in detail.



	TEACHING METHOD
	TEACHING METHOD DESCRIPTION

	Aquarium
	The Aquarium method can be used in several different ways, so the way of performing the method is up to the workshop leaders who will choose it based on the goal and learning outcomes, the topic and the workshop participants. 
The workshop leader gives an introduction to the topic of discussion, and the persons interested in the discussion sit in the centre of the space (aquarium) while the other participants sit / stand / squat around them. People in the aquarium discuss the topic while people from the outside circle join in the discussion at their own discretion by “entering the aquarium” (there should always be one chair available in the aquarium for participants to enter). At the end of the discussion, the moderator / workshop leader evaluates what has been said.
This method can be very well combined with the role-playing method where participants are selected for role-playing, given guidelines for role preparation, and the rest of the participants are the audience sitting and watching the play (for example coming to the bank and taking out an entrepreneurial loan, interview for employment, company / product presentation, etc.). After the role is played, all participants participate in the discussion, presenting their observations, and at the end the moderator / workshop leader summarizes what has been said and presents a conclusion.

	Attitude barometer
	This method helps participants define and express a personal and listen to someone else’s attitudes on a particular topic. With the help of various theses, we encourage students to express their views. The method shows us that there is a range of views on a particular topic, that it is much broader and more layered than YES and NO or "I agree" or "I do not agree", and allows us to build an opinion on a particular topic using more starting points and more layered analysis of a problem. For successful application it is very important to choose a thesis or theses that are appropriate for the age of the student. Direct ingrained stereotypes can also be used to work on. At one end of the room put a mark: "YES, I completely agree", at the other end of the room put the opposite thesis: "NO, I disagree", in the middle put the statement: "Neither agree nor disagree". In this way, a barometer / range of attitudes was formed.  Prepare a few polarizing statements on the topic you are working on. After reading the first statement, the participants are positioned in a place inside the barometer that corresponds to his or her opinion. Participants should explain their claim and listen to others, it is desirable not to comment. If we disable commenting during the exercise, unproductive confrontations are prevented, and participants are encouraged to listen to other people's views and think about their own. Start the barometer presentations from the end pole, then cross to the other half through the middle. You can start with the end of the “more unacceptable” answer and lead it to the attitude / statement you want to emphasize in the exercise (for example in the thesis: 'I have prejudices!' you want the participants to realize that we all have prejudices, but that it is important not to act on them and not discriminate against others. In that case, start with those who disagree and, for example, claim that they never have prejudices and are open to all people equally, which very rarely corresponds to the truth.) After the first round of exchange of views, you can ask participants to change their position or if overall analysis prompted a change of their opinion. Let them explain why they changed their minds. This method is very rewarding and easy to prepare because through the thesis formation it is possible to process a large number of topics. The method allows the participation of all participants and requires very little preparatory material. The disadvantage may be long presentations, too many theses. This method helps participants to find their way, question and build their attitudes around different phenomena, overcome exclusivity, rigid, stereotypical and ingrained attitudes. By using this method with participants, we contribute to a long-term democratic culture and create conditions for democratic dialogue on various topics, without looking at them in black and white and extremely polarized.

	Gallery method
	The gallery method is the method most commonly used as an evaluation method, in combination with one of the non-formal teaching methods.
Attendees usually sit at round tables, but any other form that corresponds to the imagined activity is appropriate. Each group has its own task, accessories are placed on the tables (papers, markers, scissors….).
Each group selects one member who is the spokesperson.
Each group creates a solution for the given task in the way that suits them best - drawing, poem, essay, collage ……
After completing the task, each group exhibits the works (usually the workshop leader hangs the works in different places in the hall). Next to each work remains the selected spokesperson of the group while the other participants go from one group to another, the spokespersons introduce them to the task and solution, all together discuss the work, propose their solutions and exchange ideas. The spokesperson writes down on paper all the ideas and suggestions put forward by the members of the other groups.
When all the groups have reviewed all the works, they return to their place to review and discuss the solutions and ideas obtained and adopt them or not. If necessary, they correct the work on the basis of the adopted proposals.
The following is a presentation by groups of each individual work. The method of presentation is not determined; it depends on the creativity of each group.
It is advisable to limit the time for each activity and pronounce it in advance so as not to distract attention, reduce concentration and create boredom.
Using this method, participants adopt the basic settings of how to be a critical friend. This way of teaching participants strengthens the competencies for argumentative discussion and proposing creative solutions.

	Role play
	Role play is a teaching method that is recommended for all ages of students. There are many positive aspects of using this method: participants are more active in this way of learning and teaching, concentration on the task is better, and the adopted contents are better and longer remembered than the contents adopted by classical teaching methods. Role play is best used when we want to achieve one of the following goals:
1) a better understanding of a particular job
2) easier coping in a certain situation
3) Better understanding of the problem and easier decision making
4) predicting the reactions of others
5) developing communication.
Role play can be applied in two ways:
1) an elaborate role play for which facilitators / teachers elaborate in detail the scenario and roles of the participants
2) spontaneous role play in which participants receive only general guidelines, and the game is led by the personal experiences of the participants.
Spontaneous role play is suggested in a group of students who are better acquainted and in a group of students with whom some of the informal teaching methods have already been applied.
Role-playing is carried out in 3 phases:
1) preparation
2) role play
3) evaluation
Great attention should be paid to the evaluation of the facts themselves, so that both participants and leaders / teachers receive quality feedback and gain a correct picture of the content adopted by the participants

	Research method
	The research method is an approach to teaching that allows participants to participate in activities that lead them to adapt existing knowledge or acquire new knowledge. Like all informal teaching methods, this one is student-oriented - students have control over the learning process and construct their own knowledge, and it is expected that the scientific approach will stimulate students' interest in science.
Participants are expected to actively participate. Their tasks are to identify a problem that is interesting for research, to set a goal and a hypothesis, to conduct a research procedure, to test a hypothesis, to interpret the results and to draw a conclusion.
The most important part is choosing a topic that is interesting to the participants and defining a research question. It is recommended to conduct the whole research in a clear and concrete way of defining hypotheses and variables, using the appropriate type of research procedure, planning data processing before the research, studying the obtained data and processing them, avoiding measurement errors and provisions and consulting experts (if necessary).
The method is usually implemented in 5 steps:
1) defining a research question (goal / problem)
2) development of a research plan (sequence, individual tasks, etc.)
3) research and data collection
4) arranging, evaluating and interpreting data
5) answer(s) to the research question and drawing conclusions.
Using this method, it is expected that the competencies of the participants will be strengthened in the part related to the research - finding answers independently (with or without teacher's instructions / mentoring), to encourage procedural knowledge - how to do something, to use different sources of knowledge - participants choose sources of knowledge and ways of learning that suit them best, to arouse curiosity and motivation.
The method is suitable for individual or collaborative learning.
It is important to enable all participants to obtain challenging tasks most suitable for them (some tasks may be too easy for some and too demanding for others) as well as to ensure that participants understand the meaning / purpose of the task.

	Mental map
	The mental map is the simplest way to use the prior knowledge of the participants, recall the learned concepts and use them to enter new data that will "stick" to existing data and be remembered. The mental map belongs to the group of mnemonics that serve to retain material that participants would quickly forget. With mental maps you can organize information and ideas for reports, reminders, letters, stories or songs, prepare presentations, meetings, brainstorming sessions, project management, shopping lists, vacation planning, diary keeping, taking notes that can benefit participants in various spheres of life and is useful for all segments of life.
What we need to make a mental map: a blank sheet of paper, colored pencils, good will and imagination. We can also use different images, illustrations, and folders can be created using different applications such as MindManager and FreeMind. As with other informal methods, with this method also, it is very important to choose a way appropriate to the age of the participants and the topic we are working on.
When using this method, it is good to follow the following rules: start from the middle with a drawing that characterizes the topic you are working on, use different symbols and different font sizes throughout the diagram, specify and enter keywords, each keyword must be written independently, meaning on lines that "come out" of the keyword must relate to the meaning of the keyword, the length of the line above which you write the word, let it be equal to the length of the word, use different colors, develop your style of mental map, emphasize the most important parts and use associations, make the maps clear.
When creating a mental map, it is important to add pictures, a drawing that best describes them, to the central theme, problem, as well as key concepts and ideas. Quality visualization of concepts and ideas, hand-made or computer-generated, facilitates memory and the organization of thoughts that lead to desired goals.

	Brainstorming
	A method called the brainstorming requires individuals to seek out as many associations as possible on a given topic or problem. Namely, the central topic or problem situation that requires a solution is primarily determined. All associations and ideas of the participants are then recorded. The moderator can write down the ideas, but it is much better and more dynamic if one of the participants writes down (it is desirable that the participant volunteers to perform the activity). The goal is to make all associations visible to everyone.
One of the ways in which this method can be used is to divide the participants into groups of up to 5 participants. Each group member in their own way (drawing, sign, word, letter…) writes associations on the cards (the more cards, the better), then each participant gives the cards to the group member sitting next to him, members review the cards, discuss ideas and they complement them with their own. The only thing forbidden in this method is criticism and ridicule.
After discussing and exchanging ideas, the group writes down their ideas on paper and presents them to the other participants.
Participants vote on which ideas are the best.
This method is often used in the introductory part of the workshop / education, before processing the main topic in order to question the prior knowledge and experience of the participants related to a given topic. However, this method can also be used as a basis for solving a problem where (in the sea of ​​proposed solutions) we find a common, most effective solution to the problem. By presenting a large number of ideas, we contribute to unleashing creativity and seeing the same problem from many different perspectives.
Regardless of which variant of the mentioned method you have chosen, it is necessary to follow 4 main rules:
•The more the better
• The crazier the better
• Addition is necessary - "yes and… "
• There are no good and bad ideas, all ideas are equally important and relevant
It is recommended to use it as an introductory method or an initial method after using the group "energizer", to stimulate interaction ("ice-breaker") or the method of introduction to the topic ("warm up") used for warming up the group before thinking and sensitizing to the topic to be discussed.

	Case report / case study
	Case report / case study is a complex informal method that focuses on one or more individual cases. When conducting a case report / case study, completely unexpected results may occur. Since the selection of the case, case report, duration and data collection methods depend on the topic, age of the participants and expected results, this method is considered very flexible and the elements and methods of its implementation cannot be strictly defined but only outlined.
It is possible to express the basic steps through which the case / case study is carried out: selection of the topic, selection of the method of obtaining data, data processing, making a conclusion, presentation of the obtained conclusions, discussion, evaluation.
The case report / case study is the best if its content is close to the interests of the participants. Participants must solve a problem or a series of problems described in the obtained case within a predetermined time.
Depending on the composition of the participants, the case report / case study can be done in several different ways:
• if the goal of learning is to learn individual phases / steps of a certain process then participants can get parts of the presentation / study with the task to arrange them in order
• if the aim of learning is to apply previously acquired knowledge, participants may be given an incomplete presentation / study and a task where they are asked to complete the missing part
• Participants can get a ready-made presentation / study and a task that requires analysis of individual events or procedures described in the presentation / study.
Demonstrations / studies can be solved by participants individually and/or in groups. It is possible to combine these two methods, for example, first the participants work individually on the presentation / study, and then in small groups they compare the solutions and draw conclusions.
Participants can only use the content of the presentation / study, but the activities can be designed so that participants must seek additional information from various sources available to them.

	Text assignments
	Text assignment is a teaching method that, as a rule, is used to acquire competencies in the part related to the use of different types of written texts in order to acquire the habit of using textbooks, professional literature, different types of work materials and identifying important facts that are essential for facilitating the process of mastering different contents. The use of the text assignment method should be adapted to the age of the participants who are the target audience.
The use of this method was conceived through the creation of a CV and motivation letter using a computer. Participants in pairs find a valid CV form on Google and fill it out with personal information. They support each other and help each other make it. Activity evaluation is reading and commenting on several applications of CVs and critically reflecting on the data to be entered and how to enter them.
Before creating a motivation letter, participants are instructed to use a computer to find several examples of motivation letters. Each couple chooses the motivation letter they think is best made, presents the selected work to the other participants. After the presentation of the selected works, the participants agree on the parts and the way of making the motivation letter.
The final activity is writing a motivation letter for the imagined job. They present the letters to other participants and comment on them together.

	Situational learning
	The basic setting of situational learning is the connection of theory and practice so that all theoretically acquired knowledge is checked and applied in real situations. At the heart of situational learning is the actual situation / work situation / life situation.
For each situational learning, the participants are divided into groups of up to 5 participants in the group, and the workshop participants are given the printed materials needed to perform the activity. Before starting work, the members of the group first read the obtained material themselves, after which they go through the materials together with the workshop leader and eliminate any doubts related to the task. Each group is given the same work situation. The goal is for each group to devise its own strategy for resolving the work situation. Each group presents the designed solution while other participants evaluate the work and the presentation.
How this method will be applied depends on the set goal and defined outcomes: it is possible that participants set the work situation and propose solutions, it is possible that all groups are given the same work situation, and each group proposes its own solution and the like.
When creating a solution, participants should have access to different media and means, and should be by no means hindered from freely expressing themselves and being creative (through acting, painting, creating albums, maps, presentations, filming…).
This method can be combined with the gallery method in the part related to evaluations, i.e. participants present their proposals in different parts of the room. The basic setting of situational learning is the connection of theoretical settings and practical work so that all theoretically acquired knowledge is checked and applied in real situations. At the heart of situational learning is the actual situation / work situation / life situation.
For each situational learning, the participants are divided into groups of up to 5 participants in the group, and the workshop participants are given the printed materials needed to perform the activity. Before starting work, the members of the group first read the obtained material themselves, after which they go through the materials together with the leader and eliminate any doubts related to the task. Each group was given the same work situation. The goal is for each group to devise its own strategy for resolving the work situation. Each group presents the designed solution, and the other participants evaluate the work and the presentation.
How this method will be applied depends on the set goal and defined outcomes: it is possible that participants set the work situation and propose solutions, it is possible that all groups are given the same work situation, and each group proposes its own solution and the like.
When creating a solution, participants should have access to different media and ways, by no means hinder them in expression and creativity, e.g. acting, painting, album, map, presentation, film work ……
This method can be combined with the gallery method in the part related to evaluations, i.e. participants present their proposals in different parts of the room, and other participants review works and give feedback and suggested solutions (see under the Gallery method)., and other participants review works and give feedback and suggested solutions (see under the Gallery method).

	Guided viewing
	Guided viewing is an informal method used for the active participation of participants in the use of videos or films in the work. It is important that before watching the participants are given tasks, which can be for a group or for an individual, in order to maintain concentration for the displayed content and emphasize the importance of what will be shown. The facilitator / teacher designs the tasks according to the goal to be achieved. During the viewing, the facilitator can pause and ask questions (reflection on what has been watched), and before the participants continue to watch, it is good to ask them a question which asks the participants to predict what will happen next (this activity depends on the content of the work).
There are four important factors when using a guided viewing method:
1) Predicting - motivates, directs the student's attention
2) Viewing plan - a task given by the facilitator / teacher to the participants and which will, in the end, be guidelines for discussion -
3) Breaks - where to stop and ask questions in the show (if the content supports this activity)
4) Behaviour of the facilitator / teacher and the student - the facilitator / teacher is the moderator, does not comment on the student's answers but encourages discussion between the students.
In the end, facilitators / teachers and students come to conclusions.






1.2.1. FREE CURRICULUM BUSINESS COMMUNICATION AND HUMAN RESOURCES

	THE NAME OF THE FREE CURRICULUM
	BUSINESS COMMUNICATION AND HUMAN RESOURCES

	KEYWORDS
	- communication
- human resources
- stress and fatigue
- compromise
- motivation
- empathy
- teamwork
- cooperation
- conflicts in the business environment

	LEVEL / VOLUME
	 15 hours

	LEARNING OUTCOMES
	1) Distinguish types of communication
2) State the basic rules of written and oral business communication
3) Demonstrate business communication and successful message delivery
4) Explain the concept of human resources and employee management
5) Write a cv and motivation letter
6) Demonstrate the selection process in recruitment
7) Cooperate with others in the group in accordance with the rules of teamwork
8) Demonstrate conflict resolution and noise in communication
9) Explain the concept of compromise
10) Explain the concept of empathy
11) Describe the types and ways of motivation
12) Identify sources of stress and fatigue in the business environment

	CONTENT
	· types of communication (verbal, non-verbal, paraverbal)
· stress and fatigue
· establishing a compromise
· verbal / non-verbal, horizontal / vertical communication
· conflict resolution
· motivating employees
· empathy
· teamwork, cooperation
· human resources management

	WORKING METHODS
	Role play / simulation
Verbal - conversation
Aquarium
Text assignment - CV and motivation letter
Situational learning
Brainstorming

	METHODOLOGICAL NOTES
	The module should place special emphasis on communication, developing participants' communication skills and raising awareness of the importance of communication in work, but also in everyday life. It is also especially important to develop empathy, a sense of teamwork, collaboration and motivation for work through working with participant. With this module, participants should acquire the skills of writing a resume and cover letter and simulate the selection process for employment.
Text assignments:
Attendees should acquire the skills of writing a resume and cover letter by personal example.
Situational learning:
For learning outcomes related to teamwork, compromise and employee management, it is necessary to design a situation whose solution should be brought by teamwork. It is necessary to set several different situations related to a joint project, responsibilities and situations that need to be resolved, through which participants will become aware of the importance of teamwork, decision-making hierarchy, communication within the team and establishing compromises.
Role play / simulation:
Through role play, it is possible to achieve learning outcomes related to communication, successful / unsuccessful message transmission, selection process and conflict resolution. It is necessary to prepare simple situations and dialogues, in which the emphasis should be placed on verbal and non-verbal communication and the elimination of noise in communication. In addition to this method, the aquarium method can be applied, which gives other participants the task of monitoring and reporting after simulation and detecting certain characteristics of the presented situation, so that based on the observed can draw conclusions about desirable / undesirable ways of communication, depending on the situation, occasion and interlocutor.
Brainstorming:
With this method, it is possible to encourage participants to become aware of and detect possible sources and causes of stress and fatigue, and to discuss the possibilities of eliminating and avoiding them.





1.2.2.	FREE CURRICULUM BUSINESS ETHICS AND SUSTAINABILITY
	THE NAME OF THE FREE CURRICULUM
	BUSINESS ETHICS AND SUSTAINABILITY

	KEYWORDS
	- business ethics
- sustainable or "green" business
- socially responsible business

	LEVEL / VOLUME
	5 hours

	LEARNING OUTCOMES
	1) Explain the concept of business ethics
2) Explain the concept and principles of sustainable or "green" business
3) Identify socially responsible business

	CONTENT
	· business ethics
· principles of sustainable business
· socially responsible business

	WORKING METHODS
	Case report
Verbal - conversation

	METHODOLOGICAL NOTES
	With this module, it is possible to explain the concept of business ethics, sustainability and socially responsible behaviour with the help of presenting several cases of world-famous and domestic companies.
Case report:
Participants need to prepare a few simple case reports of companies from which they can identify the characteristics of business ethics, sustainability and socially responsible behaviour. Each case needs to be analysed in detail and emphasis placed on the characteristics of each concept. Attendees need to be encouraged to give their own example of good practice that they know from their surroundings. When selecting cases, it is necessary to include all aspects of business ethics, sustainability and socially responsible behaviour, so that participants can see the whole picture and to better understand these concepts given their complexity.





4.2.3 FREE CURRICULUM FINANCIAL LITERACY AND BUDGETING

	THE NAME OF THE FREE CURRICULUM
	FINANCIAL LITERACY AND BUDGETING

	KEYWORDS
	- consumers
- assets and liabilities
- financial services
- payment methods
- budget
- savings and investments

	LEVEL / VOLUME
	10 hours

	LEARNING OUTCOMES
	1) Explain the concept of consumers and consumer rights
2) Classify the assets and liabilities of one's own household
3) Distinguish financial services
4) Distinguish payment methods
5) List the types of savings and investments
6) Explain the concept of budget

	CONTENT
	· basic market concepts - consumers, supply and demand
· financial services
· managing personal finances, assets and liabilities
· payment methods
· budget - home and business

	WORKING METHODS
	Brainstorming
Visual - clips of videos or famous movies
Verbal - conversation
Mental map
Attitude barometer

	METHODOLOGICAL NOTES
	Through this module, participants should be introduced to the basic concepts related to the market, consumers, financial services, payment methods, types of savings and investments. The greatest emphasis should be placed on raising awareness of the concept of own budget, household budget, and consequently the company budget. Participants need to be trained to classify their own assets and liabilities and to distinguish between different types of financial services. 
Brainstorming:
Encourage students to think about the concept of consumer through the question of who they consider a consumer. Encourage them with sub-questions related to their daily habits, shopping, how to get to school, doing household chores and the like. Write down their answers on paper and detect similar answers that appear most often. Based on the given answers, encourage participants to further discuss their rights as consumers and the position on consumer protection in the Republic of Croatia. In addition to this topic, connect the topic of markets, supply and demand.
Visual - clips of videos or famous movies:
Show a few clips of famous commercials, videos, movies showing all types of payments. Only after the end of the viewing, ask the participants what they have in common with all the displayed clips and use their observations to conclude which types of payments exist.
Mental map:
With this method, students should be encouraged to graphically display and classify the assets and liabilities of their own household, while constantly encouraging their interaction and filling in the mental map as detailed as possible. It is important to be aware of what are the items that make up the assets and liabilities of each household, which is also applicable to the enterprise.
A mind map is a good tool to raise awareness of the importance of budget balance and consistency.
Attitude barometer:
Participants need to be divided into groups by setting a hypothesis related to the concept of savings, in terms of the questions: Do I save? In what way? What will I do with the money saved? Participants should be divided into at least two groups according to the attitude about savings and through conversation they should be encouraged to become aware of the importance of savings, financial planning, all of which can be achieved in this way and how to use the money saved.





1.2.4.	FREE CURRICULUM ENTREPRENEURIAL SKILLS, CREATIVITY AND INITIATIVE
	THE NAME OF THE FREE CURRICULUM
	ENTREPRENEURIAL SKILLS, CREATIVITY AND INITIATIVE

	KEYWORDS
	- creativity in business
- business ideas and initiatives
- business risks
- entrepreneurial skills
- resolving business situations

	LEVEL / VOLUME
	10 hours

	LEARNING OUTCOMES
	1) Explain the concept of creativity in business
2) List the most common business risks
3) Give an example of a business idea
4) Identify the desirable characteristics and skills of the entrepreneur
5) Suggest a way to solve the business situation

	CONTENT
	· creativity in business
· good and bad business ideas
· willingness to take risks
· entrepreneurial skills and characteristics
· business situations

	WORKING METHODS
	Text assignment / cards
Verbal - conversation
Role play / simulation
Situational learning

	METHODOLOGICAL NOTES
	The whole module should place emphasis on creativity, ideas and self-initiative that should be encouraged in students and the importance of identifying good versus bad ideas and solutions to certain business situations.
Text assignments / cards:
Learning outcomes related to business ideas can be achieved by working on texts and cards with short business situations / presentations of a business case, company or person on the basis of which participants should recognize ways of thinking "out of the box" and creativity in business.
Role play / simulation:
This method can identify desirable and undesirable traits and skills of entrepreneurs in the business environment through role play.
Situational learning:
It is necessary to be aware of the ways of reacting through situational learning and to suggest the correct solutions of designed business situations. Participants need to put together a few simple business situations, accurately define the environment, situation / problem, participants and include some specifics in the situation, such as working with vulnerable and different target groups, people with disabilities, people from different cultures and business environments. Through these situations, participants encounter the most common risks in business and give suggestions on how to eliminate and accept the risk.






1.2.5.	FREE CURRICULUM BUSINESS MANAGEMENT AND BUSINESS PROMOTION

	THE NAME OF THE FREE CURRICULUM
	BUSINESS MANAGEMENT AND BUSINESS PROMOTION

	KEYWORDS
	- marketing and promotion
- leadership styles
- management
- decision making
- planning

	LEVEL / VOLUME
	10 hours

	LEARNING OUTCOMES
	1) Explain the role of marketing in business operations
2) Analyse the role of the brand and logo in the success of the company
3) List the types of planning and decision making
4) Distinguish leadership styles

	CONTENT
	· basic concepts in marketing
· brand and logo
· leadership styles
· planning and decision making

	WORKING METHODS
	Visual - work with cards
Research - group work
Gallery
Verbal - conversation

	METHODOLOGICAL NOTES
	The module should place emphasis on awareness of the importance of marketing, media and visual tools in everyday business. It is also important to emphasize the importance of thorough business planning and correct and timely decision-making.
Visual - work with cards:
It is necessary to prepare images of the logos of well-known companies for the participants in order to recognize them and, through this activity, raise awareness of the importance of marketing and marketing tools in the success of the company.
Research:
This method can encourage participants to explore the types of planning, decision-making and leadership styles in the group and to compile a poster about it. Each group is given a different task, so that at the end, when all the groups present their work, they get a complete picture of the types of planning, decision-making and leadership styles. After completing the group work, the groups visit other groups and learn new facts from them and get acquainted with other concepts and leave their comments if they have them (gallery method).
At the end of the activity, it is necessary to draw conclusions about which leadership styles are desirable and to be aware of the importance of timely planning of business activities.






2. APPENDIX
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2.2. VERBS FOR DEFINING LEARNING OUTCOMES

	
VERBS FOR DEFINING LEARNING OUTCOMES
One verb - one learning outcome (as a rule)

An individual will…

MEMORY (recall)
(express definition, recognize / select, repeat, name, write, describe, identify, mark, single out, recall, enumerate, state, order, tell)

UNDERSTANDING (understand what is read, listened to)
(recognize, discuss, describe, express, identify, report, calculate, group, explain, give an example, predict, summarize, compare, single out, reshape, classify, interpret)

APPLICATION (use general concept to solve problem)
(interpret, apply, use, illustrate, use, arrange, sketch, implement, select, handle, adapt, collect, demonstrate, discover, solve, use, interview, show, perform, plan, anticipate, connect, display, explore)

ANALYSIS (disassemble)
(distinguish, calculate, check, draw, connect, solve, categorize, examine, analyse, compare, make a diagram, sketch, extract, sort, parse, comment, evaluate, calculate, review)

SYNTHESIZING (connecting parts or ideas as a whole)
(compose, create, plan, propose, formulate, organize, prepare, construct, devise, arrange, manage, lead, build, combine, create, hypothesize, generalize, predict, write, present, compose, discover, develop, generate, conclude)

EVALUATION (evaluation of the value of something)
(judge, evaluate, validate, standardize, review, valorise, grade, conclude, select, recommend, compare, set priorities, choose an option, defend a position, critically judge, self-evaluate, self-grade)

CREATION (creating something new)
(as in synthesizing, plus creating, inventing)

Examples of immeasurable verbs
• know, get acquainted with, understand, become aware, remember, get to know, learn, be trained, have knowledge, apply knowledge
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